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@ SMEAG

SMEAG SPECIAL ACTIVITY

ANJO WORLD

SMEAG Capital Campus students took a

break from their academic routine and

spent an exciting day at Anjo World in

Minglanilla, Cebu. It was a day filled with

laughter, fun rides, and unforgettable 1240 -
memaories. & FUNtastic World of Surprises | 7*8

FUN AND EXCITEMENT BUILDING CONNECTIONS

Students enjoyed thrilling amusement park More than just fun, the activity fostered
rides and shared joyful moments with camaraderie and stronger student
friends and classmates in one of Cebu’s relationships—a key part of the SMEAG
most popular attractions. learning experience.

EXPLORE LOCAL CULTURE

Visiting local attractions like Anjo World
also gives international students the
chance to explore and appreciate the
vibrant culture of Cebu.

RELAX AND UNWIND

This special activity allowed students to
relax and recharge while still practicing
English communication in a fun and
engaging environment.

MEMORABLE MOMENTS

From roller coasters to fun games, every
moment was a chance to bond and create
lasting friendships beyond the classroom.

www.smeag.com
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SMEAG EOC ACTIVITY

PROFOOD

INTERNATIONAL
CORP.

SMEAG Capital Campus
students had the
opportunity to visit Profood
International Corporation,
one of the Philippines’
leading manufacturers of
dried mango products.

This industry tour gave them firsthand exposure to
how local products are made and exported
worldwide.

INSIDE THE MANGO INDUSTRY

Students gained insights into the Philippine
mango industry—one of the country’s top
exports. From sourcing raw fruits to
international packaging standards, the tour
highlighted the evolving demands of the global
food market.

STUDENT INTERACTION

Busy and curious, students explore Profood's
product showcase areq, asking questions and
observing how local businesses scale globally.

REAL-WORLD BUSINESS EXPERIENCE

Through hands-on exposure, students learned how
economic practices and marketing strategies are
applied in real business settings. Observing local
industry in action deepened their understanding of
how classroom lessons transiate into professional
environments.

SOUVENIR SHOPPING

Wrapping up the tour, students browse
through a variety of mango-based products
at the Profood store. It's a hands-on learning
experience in both culture and commerce.

www.smeag.com
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SMEAG EOC ACTIVITY

INSIDE PROFOOD

SMEAG students continue exploring
the leading dried mango exporter
in the Philippines. The guided tour
introduced them to the company’s
history, export achievements, and
production standards, offering a
glimpse into real-world business
success.

PRODUCT DISCOVERY REAL INDUSTRY TOUR

Students explored a wide array of mango- Wearing their IDs and exploring in teams, SMEAG
based products manufactured by Profood, students immersed themselves in a

gaining valuable knowledge about professional setting—observing packaging lines,
product development and branding for interacting with staff, and asking questions to
global markets. deepen their business understanding.
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SOUVENIR STOP

To wrap up the activity, students got the
chance to take home Profood products as

TROPICAL BRAND EXPERIENCE keepsakes—bringing back not just treats, but a

Through firsthand exposure to Cebu’s msmorable learming experience.

premier mango export brand, students
learned how product reputation, quality
control, and innovation keep local brands
competitive on the international stage.

www.smeag.com
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SMEAG EOC ACTIVITY

EOC FIELD TRIP SEND-OFF b J]-

Excitement filled the air as SMEAG 2 [
Capital Campus students l\
prepared to depart for the English

Only Challenge (EOC) field trip.

Laughter and eager anticipation

marked the beginning of their

learning adventure.

KENNETH COBONPUE
EXPERIENCE

Students explored a wide array of mango-
based products manufactured by Profood,
gaining valuable knowledge about
product development and branding for
global markets.

ART & DESIGN IMMERSION

Inside the gallery, students were captivated by
unique furniture pieces and design concepts.
The tour sparked inspiration and offered an eye-
opening look at the fusion of art, culture, and
craftsmanship.

IA ’ \ SSUE
BROADCASTING STUDIO VISIT

Students got a behind-the-scenes experience
at MYTV's broadcasting studio. From lights to
live sets, they explored the exciting world of
media production—an unforgettable and
interactive learning highlight.
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CAPITAL GRADUATION DAYS
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GRADUATION
DAYS

SMEAG Capital Campus
proudly celebrated the
achievements of its students
this July. It was a memorable
event recognizing their hard
work, growth, and dedication
throughout their academic
journey.

JULY BATCH ACHIEVEMENT

This month’s graduates proudly displayed their certificates as they marked the successful end of
their academic program. The group’s hard work and commitment were celebrated with smiles,
cheers, and a strong sense of accomplishment.

A PROUD MILESTONE

Students received their certificates
with pride as they marked the
completion of their program. The
graduation ceremony honored not
only academic accomplishments
but also the friendships and
experiences that made their time
at SMEAG unforgettable.

CELEBRATING SUCCESS

Graduation is more than just
receiving certificates—it’s about
reflecting on personal growth
and celebrating the bonds built
along the way. SMEAG Capital
continues to be a place where
learners thrive and futures begin.

www.smeag.com
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CAPITAL GRADUATION DAYS

GRADUATES OF
THE MONTH

TOGETHER TOWARD

TOMORROW

This group of achievers
celebrates a successful term
at SMEAG Capital Campus.
Their achievements reflect
the spirit of learning,
friendship, and forward-
thinking that defines the
community.

CERTIFICATES IN o [ o I
HAND - i ; seut/Bll CAPIT)

PROUD FACES, BRIGHT FUTURES

Gathered as a team, these
students share in the joy of
completing another chapter
of their SMEAG experience—
proof that their commitment
and perseverance paid off.

SragAL
TAL

ACHIEVEMENT UNLOCKED

A CELEBRATION OF GROWTH

Each student in this photo holds a
symbol of their hard work and
determination. This moment marks
the success of their academic
journey and the start of new
opportunities ahead.

www.smeag.com
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BUSY BEE’'S NUTRITION MONTH

LITTLE CHAMPIONS OF
HEALTH

INSPIRING HEALTHY CHOICES

From watermelon hats to banana
costumes, every child played a role
in spreading awareness about good
nutrition. These moments show how
education can be fun and impactful
—even at a young age.

www.smeag.com

CELEBRATING
GROWTH TOGETHER

UNITED IN WELLNESS

Teachers, parents, and
students gathered to support
and celebrate each child’s
learning journey. The event
was a perfect mix of joy,
health, and community spirit
—all rooted in the goal of
helping kids develop lifelong
healthy habits.

FRUITY FUN ON STAGE

LEARNING THROUGH PLAY

Our little learners dressed up as
their favorite healthy foods and
shared what they've learned
about nutrition. The stage came
alive with energy, color, and
creativity as the children proudly
delivered their messages for
healthy living.
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ADMISSION DATE

DORMITORY

Type

1st Campus- Capital

1 person room: 2025 -09-01

2nd Campus- Encanto

2 person room: 2025 -09-01

2025-08-25

3 person room: 2025 -08-25

2025-08-25

4 person room: 2025-08-25

Female

1 person room: 2025-09-01

2 person room: 2025-09-01

2025-08-25

3 person room: 2025-08-25

2025-08-25

4 person room: 2025-09-15

Empty rooms checked : 07-2115:30:08
It can be changed any time, please contact us.

www.smeag.com
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GLOBAL EDUCATION INC.

STUDENT POPULATION

AUGUST 2025
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ESMEAG

GLOBAL EDUCATION INC.

LET'S LEARN ENGLISH

ADJ ECTIVE

TO DESCRIBE PEOPLE

GENEROUS

\jen(a)ras\

freely giving or sharing money, help, or time

Sample Sentence:

Emma is a generous person, often donating food to
those in need and always ready to lend a helping hand.

www.smeag.com
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